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ods. that contam bleached enriched: wh1t
: Bemg a major contributor to- obesity makes .
entiin the American food supply. Bleadhmg |
g{-wheat germ from wheat is’ totally unnecessary. Adding B—wtamms

:\ v g and m1 H alsto unbleached wheat germ: nch wheat flour would be desnable

Tes ar 1ch.ion flax and has shown its many health
5 years has confirmed these results; therefore, .
ga-3 content should be listed as one of the whole

| ) ; ‘The:Foo; ‘Pyram1d should contam a recommendatmn for at least 5 servmgs per: day |
o oof whole grain 3‘*g,ram food must-contain at least 3. grams per

Ty SOl i ‘; ﬁhen and no trans “fats no enriched white flour, and no. h1gh
fructos syrup or; corn syrup o

Nll:tl‘ltlon = lPea.k-Performapjﬁcé ‘ R
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RN Food Gide Pyramid Reassessment Team
| g USDA. Center for Nutrition Policy and Promotion

3101 Park‘Centeanve,Room‘lO34‘

AR Alexandria, VA 22302

‘ | ‘ RE: NOHcePfPTOPOSa.I for Food Guidé‘.fG:raphic Presentation and Consumer Education |
o O Materials A _ atl

elcomes. the opportumty td_ épmment on the proposed‘d‘e:"_gigili?; o
od-guidance system, as outlined in the Federal Register | -

» 1 Retmnthe current FoodGundePyranpd or implement a new:graphic.. Since its

" introd “c_i_;i_bg-in"1992-",71fche13-‘-1?‘o_c}5_>d_-§(3ui__¢'_ié Pyramid has received broad coverage by the
.+ Media, by health professionals and trade organizations, by schools and by the food:
. industry. Pyramid recognition high among children, teens and adults of'all ages. -
DR The, International .F od Information Council (IFIC) indicates nearly 88%.of UsS.

i COmVEYS.

_. “Unfortunately, most o
i _ouﬂii;_cfl- in the Pyramid brochure,

Howevpr Schwan? bélijé\j/és theCIHTent Pyramid .can be improved with some
o '_modiﬁpjaﬁons and :ad;c_li;icjmsg ‘;'Sphwan- recommends modifying the _serving size _;
. ‘information depicted in the Pyramid to be consistent with Nutrition Facts: Panels. .

.;‘ve“iribqu; 'Iifé‘stégeé‘.« ‘The Pyramid should reflect the difference between the
needs é;nd':.iactivityleyel vof .a typical 'school-age child versys that of a
mlddle qged__ézdy;iilt; Tlusmfonnatlon could be paired with guidance.on the

2 e L/ The SCHWAN FOOD COMPANY"‘

-consumers recognize; he | Pyramid and:-understand  the overarching .messages it. = -
f the population fails to adhere to the principles

_',""Thig;in“fbnnation can help illustrate the distiriction -

N o ' .
. MARSHALL MINNESOTA
TTww w.IEsEhwantfagdcompany.com




of each food group for those who are: trymg to I
se welght -Because most consurners. seek snnple-

ysi1 C it'will be‘essenttal to provide communication: rnessages o
1at \recogmze a, va:nety of eatm pattems and take into account ethnic influences; \and -

| app‘ ;jpnate number of 6
. maintain 4 healthy weight

ages that link taste and health to vwde vanety of foods give consumers greater _
ty .in personahzmg the Pyramd 10 the1r md1v1dua.l needs Rea; meal-' ‘

awa‘rfenes}s” ‘and motivation to achieve a healthful T
;can be as powerful. as the graphic of any food = .
amed\ that successful brand marketing is the Tesult
_'Jt-is’ imperative that research be conducted to
| ningful, motivatior messages that meet today’s diverse lifestyle needs . .
hi addressmg age—speelﬁc consumers .and ‘the - demographics of: the‘ US
_dn today o RE

se: 1nd1v1dua.ls go through vanous stages of change as they manage. personal L
fd nutntlon 1ssues & ducattonal communications you construct. need to
' ¢ messages Messages should feature real life
families, families with both parents work:mg, P
ssages:should consider the needs of children: 2 -5 -
-age | Women and men, seniors; and include fait .
Latm Amencans Black Americans, Asians, ete.
nEssages’ commumcate the value of famﬂy meal time, -

‘ fary. Story and’ colleagues at the University of Mumesota -
ves of Pedzamcs and Adblescent Medlicine, August 2004) supports earlier
/ that children; who shar mealtlme with their family are more likely to, be a
healthy | welght, to. have ‘more ;i ‘ropnate nutrientintake, and to perform: better‘ in

" school, and are. lss likely to smoke or u‘a‘e llegal drugs and alcohol




_i?lduallze gmdance versu develop -generalized messages. As. noted 1n1 the vk
er; cl“on guidance, one size clearly does not fit all o
\ v thiand nutrition messages are more meamngﬁll L
d stamable when consum s are able to personalize them. It will be i importantfo = ©
ognize ; i - food consumption patterns before. (creating
‘tntlonal value and healthfulness. of; the . dlet
giin message development will i increase’ the

‘. 3_1_:_119“ knowledge that changes in food hablts may -

ear and concise. Creating core educatlonal_ L
“"help consumers understand and adopt new ' o
llmk\ the importance of portion size- with. the -

and energy needs. However, testmg ‘consumer |

tlfy j;he key components ‘ fo _“ effective: . interactive. educauon tools -
nal tools should include: wdeos webs1te,‘ science-based 1nteract1ve games_ o
d multl-lmgual ‘messages. Consumer: researc_\ |

the 1 poost effectlve educational tools..

ery are:. schools colleges works1tos
an advertlsmg and food manufacturers
: ships m _az (emphasis added) be sough
rgamzatlons ‘trade associations; Federal, stat
‘, oodﬂ‘cbmpames' ” The Schwa.n Food Comp y:
er with food companies, which can; after all, reach‘_ Sl
‘ jlfﬁagmg, advemsmg, and consumer educ ation
ve such a powerful resource in conveymg a new:
rt 'ghted ' :




Mea.l Tlme étc The newsletters are. sent‘ to_
_‘references to.the scientific 11ter3ture and'- :




( ;trans} fat mtake and the lower portlon deplctmg ‘an )
d's

ted fats. Commo

uld ‘repre‘sen‘t‘ the op )
fats could berepreser
a‘-{_‘. . C

€rCe repreeented by food images in slices of the p1e \Such_ a: f_ E
]1‘ art ma better mdxcate recommended ra’uos or percentages of darly caloric mtake per food -




fa graphrc and slogan as motlvatronal/awarcness"
nts proposed in the Federal Register for the food :

y o 1 : 1 f -
'._racrd ALA In fact canola orl has the hrghest amount of ALA of any comrnonly avanlable _—
: vegetable orl in the marketplace - ‘ ;}i f

‘t,_s

: the addlt:lona.l recomm n‘}of usmg such orls for bakmg, frymg, cookmg x
ther rnethods of food preparatron where animal or solid fats may be used instead. {USCA‘ By

RN ‘greeSw with the current recommendation to keep total fat intake moderate w1th an

TS ‘emphasrs on eatmg pnm.mly unsaturated fats instead of saturated and trans wfats

; e .'Under: “Adv1ce for Today’ m the “Choqse Sensibly” section, the USCA recommends
1% specifying the; use of’ vegetable‘ oils high in unsaturated fat or low in saturated fat, as a.
ot sub, 1tute for, sohd fats' and partia yihydrrogenated shortenings. Not all vegetablc o1ls are

i created equally In fact, some contam srgmﬂca.nt amounts of saturated fat. USCA agrecs R .







: ‘_ers as: part of the Nutrition Labeling and Education: Act

S.Food: and Drug Administration (FDA) to man \
utritio inal value of purchased foods. The mandatory

the amount of each essential or well-estabhshed -

C | ‘ t‘. amount and percentage in relatlons]:up t0:a da1 dlet of a
or‘requu'ed ‘nutnent with the sohtary exceptlon of czs-polyu.nsaturated fat 2 b
fthe fo‘ ‘ i ‘

aat:lon ona food label also 1ncludes mandatory
: hased: food, of substances generally viewed as. unhealthy

: ounts; suc as_sarurated fat, cholesterol sodium, - and recently :
ed fat., I su.m the consumer rea.dmg the Nutrition Facts panel is: entttled to kno
servmg and percent ‘Da1 N alue‘ of each essential or beneﬁc1al nutrient and also :
:_ly‘unhealthy substance 1n‘ : food product

nission. There isno requn'ed
on,Facts panel All current

s, the 1 ‘;_.depnved_ of i unportant nutr nal information mandated\ by the
nount of héalthy cis-unsaturated: fat and the percentage of this fat as apartof .
1€ eds or as; w1th other*‘ entlal nutrients, a specific declaration that the prod i
: ‘ : essential nument. Czs—polyunsaturated fatty acids (PUF “s)'are
umans: . This,omission is striking and should be corrected, W uspect
me of the ini ial promulgation of the regulations, a contingent within the: nutn‘ ‘on
AN ; ontended that the healthies fat consumphon was the lowest possible and
thi _‘thiinkingtto“:alllfats;. inclu'din essential fats, possibly based on the generaily i
N in the Amencan dlet ‘We now k:now thlS to be untrue. First, as recogmzed by




enace f good health is not poss1ble Wlthout the‘._ g
u.m _"f the essent:lal fats hnolelc acid; (LA)

t (s
‘sat e;ty Wlthout calone counting and thus, could
unsaﬁ}i*ated fats, whether poly- or monounsaturated, are;
) 1‘ e, cancer, or other medical condition.: Indeed;

3 fatty ac1ds, may reduce the 1nc1de ce of acute

S mp sed 0 healthy unsaturated fats, based solely
ould be 1 wsed or:clarified to reﬂect the absenceof any risk
unsaturated fat in the-diet.? Finally,. the absence of
the: daet in the Nutrition Facts panel and. \under other

e V‘ted The absence of any reconnnendatlon about

be .ause the regulanons reqmre the manufa
T flower limit of' healthy fat content i1

r czs-unsaturated fats contrasts with other ‘areas of R

or' mstance, EDA has promulgated a health: c1a1m that |

fat, and cholesterol may reduce:the risk of he art ch 'ease
roduct w1th a statement that when consumed as part

the ris of heart disease and stroke.’ Nutntlon content

saturated and trans fats. While the regulatmn ts not clear L




ot

the agency has recently pernntted statements about

the‘ toutmg of potentlal cardmvasculartbeneﬁts of

.. :hese penmss1b1e clalms prov1de further support for S

__:rnents to require disclosure of czs-unsaturated fatty
SrCel ‘Dally Value. . In addition, the FDA should cla:rlfy
ful Lats and. oﬂs : - “ .

| "a]mos_t neghgtble content of saturated fa 5 L ST
1 toﬂs and its relat1vely hlgh content of the omega—B‘ o




Fax _
Web: www. bottledwater org

ugust 26, 2004
Rl -

naI Bottled Water Assocratronr (IBWA) welcomes this. opportumty tor submrt
he 2005”Foo uide Pyramtd Reassessment Team-as it considers ' .

] the. Food Guide Pyramid graphic presentatlon\and
atlon ;atenals B ’A‘_IS a: trade association representing thebottled

he autho ative, so‘urce of: lnfon'natlon about all types of bottled
958 IBW \'S'|

f! ‘wrth the U S ood and Drug Admlnrstratlon (FDA) Wthh
led wa Sr as a packaged food, broduct and state governments to set

llty bottled water products

":Dietary Gwdellnes Advisory Commlttee The )
S anelton Electrolytes and Water of: the Food,
NB/IOM) on February 11, 2004, issued.its| report

Water 'i‘Potassrum Sodlum Chlorrde and Sulfate "
\

at men seekmg to sta “ ‘adequately hydrated would need to, dnnk 100‘
justiover 72 ounces for women. These NAS'
dings. e; 'dthe prev:ous genera gutdance to drinki64 ounces of water: as |
!me' ed by the 8x8 gurdance Jonsurners, who wish to follow the. NAS:
ter for hydratlon -can indeed choose water— or..




é f’umque opportunlty to provnde spe 't"

ter. mtake that may help to malnta;

O ;;to;tl‘ ‘WA’s mfonnal ‘survey, that waterhntake

;_1 hd refreshment because: it does not contaln
g, leohol and other ingredients that| may

ens:on and, other meladles and water tS
vels \of acttvnty




ydreted and refreshed and in the suppo

plement: thfr' Food Guide: Pyramld graphlc,‘a‘ cl

tated within: these comments should be -

g

:‘ejrpreted the:NAS report by statmg‘ that\ NAS
he. generat gundance to nn eight, 8-ounce servings of watert (64 eunces)
he 8x utdance)' . In:fact, } 'specnﬁcally did not make any mtake

uadance at all

e P T.t'af‘F'ld ae-‘”fi‘s\;a' i
ed benet" ts Qf water‘swhlle provndmgt
ood taste '




"d\ supphers SFA membershlp mcludes smaller
n;addition to large national branded snack fopd

actu _ipotato chips, snack bars, tortilla cths, =
meat snacks porkrinds, snack nuts, and other |

‘ tunity to prov1de comments on the review, of .
Food Gu ance System the F ood ‘Guide Pyramid — and to work wu:h the

_._;:nutntlon 1nformat10n to the pubhc

1gits .'study pubhshed in: the o
lege: S utn’uon the authors dentified 31gn1ﬁcant gaps
i tained: in the pyramid and constimer: eating

The 1deut1ﬁed_large segments of the adult population fcom a ‘
ly repres” ntatwe sampl

another artlcle in the J oumal of the Amencan College
) utntlou, the authors found that léss than 10% of older adults met the pyramid’s

servm‘gs USDA can continue to use the ex1shng

S: appearance It may-be useful to give the, pyramad




an Bmld on the exlstmg success of the graphlc ‘anﬁ
those messages that are most 1mportant to the pu ic

cons “*hfestyles One example may_ :
! 'rmds T : may helP COnSumers estunat‘

]p_ _use thlS rev1 "011 to reeducate consumers on
ugh the use of |
760 emputer mouse, and an appropnat ‘apple or
about the ‘sxze fa asebal] or temns ball We can encourage . -
o‘rt;ljo 1 g them see what they eat’ everyda'y.ji argi ;
nis ball or baseball, which is the standard

ZFl'llltS If fruits and vegetables were ad_]usted

] _c‘t‘the produce - 3_1 rket, then consumers may understand wthat the
endatlon to eat ﬁve servmg i S and vegetables is not unrealistic. = | 1
S - v ‘




ervng were. adjusted to reﬂect what consume:r |
be mere like two cups and the recommended g
W ould be four orsix. The same prmc1ples would

ens dered an mtegral part of the messages

: ‘ﬂltor thelr calonc input and output easwr
ns meet the: federal recommendations for a

sxeal act1v1ty at least 5 days a'week. Forty '

‘ _v;ty at; a]l It is clear that physmal act1v1ty and‘ : B

'_one s hfe The ch.11dren s food. pj?l‘em1d‘
etin g exerc1se and activity, perhaps it is tlme tO\ i

_Ormatlon and shou]d eon51stent mth the' Dletary Guldelmes for P
: The rev1sed pyramid. uld als‘o be clear that the mfonnanon is mtended for

?tl_3 who can a5515t wmth sp ific -d1 ta.ry needs
I . ‘_ ‘ S :




AM Goldman JD. Dietary intake of whole\
1 9(3 Suppl): 331S-338S. S




‘ -Wntten comments on the proposed plan; for rev1smg th
food iguide’s graphrc presentation and- consumer E

_educ‘:atlon materials, .

‘a.ld‘ Growers of" Célhfonn

ecomrnﬁnd srgmﬁcant consumption of frurts and :
can Cancer. Soc1ety, he National Action Plan-to; Improve
alth, ‘L"Foundatlon and others all reconinend that = -
wer cancer risk. and promote better health Frurts‘ and
ﬁber :hlgh in, vitainins, -and high in nutnents Whlch all

rol, prevent cancer, and reduce obes1ty Food

] _ 10t tedf eat vegetables because “Mother saJd so” ‘or
a day ‘_eeps the docto _;away o

i | Veget ble_s are naturallyw remarkably low in goalones and frults because ¢
jsugarware highiin.




: ‘should be encouraged to make, cqﬁs‘hrﬂmoq o:

nsume. the other food groups. ' The present food:

rue. I

7 tabl@s@"{s thej;,‘inost important element ofig
ty and cancer risk will continue to increa

-rice and pasta are the most important food group to. .



'on Pohcy an_d Promonon

\
\
I
\

: mments NRITEE
§- for the Food Gu1dance System that have bee proposed

OIIIOthﬂ (CNPP) at the U.S. Department of gri ulture

pe of the Pyramid. The Pyramid is Wldely ecogmzed
_ _the\ brand equity it has built since 1992. 'Tt’s not the
icans from foJ]owmg the current Pyramid’s d1etary adv1c bu

W make tl‘le underlymg nutrition reconunendahons‘ \
|

ef; graphlc and use 1t as a symbol to 1dent1fy fopql

nd -consumers to make healthful food ChOICCS.;‘

‘ sume:e that a nutrition tip is present. U]umately,
he next f'catchy” core message on food packages wand

i to! hst‘ serving sizes on the new graphic based on
P that showed detailed messages about the ‘food

cement amounts




11 hown in the rev1sed standardlzed ‘Pyr];
Tie t_ The new Food Guide Pyrarmd g:ap_ |
for ach food group given that consumers

r iraq‘ge.‘;gAs w1th the Nutrition Facts panel a .,
5§ an ilabelmg would not only serve as a reference AT

healthy diet, but would also reinforceithe | :

Consumers ‘would leam that a Pyramldw sPec1ﬁc

fy level is’ avallable at an 1nteract1ve we

‘ sub—groups w1thm the vegetable and. grams groups

A gree w1th i:hre‘_ erving ;?v'vhole grams per day Equally 1mpdrtan‘ ol

11d mak up th ;femalnlng servings of grains. GMAH 19gests
: -fc»ods in examples of recommended food ces




ng o
g, that is, descnbe the features of wthe gurdelmes
gs, food. groups) and, emphasrze the benefits i
: ent) And the core messages must recogmze

. tast.e,

_‘ ‘-iaddltron set achlevable chetary goals for healthy | )
ount th‘e d1versrty of Arnencan soc1o-ecopom1c nd |

coess. ‘_‘latlvely early on in the process and \bmlﬂ lfrom |
' -m dpetary behavrors :

hlunrcate what 1nd1v1duals and farmhes can do to

‘.-‘_;The CNPP should seek a tone that encourages

"to energy mtake‘ and_‘energy
ans on: how to take actrve roles

" ;‘Nutrrent Densef Foods The proposed Food Guide Pyramid appears to'
1rec0mmend 1deal‘ chets for Ame cans. This-will lrkely be a S1gmﬁcant
; challenge for most c
‘ ood Guide Pyrarru

1s 1mperat1ve that




ovements in eating that, over time, add up.:
the recommendat:lons of the new i
£ ‘nulatlve changes should be encouraged and

Pyrannd Increment

. _ ‘ : be 1ncreasmg themumber of servings of whole &t ‘ns
L Amencans consume pe day.. ‘Thew food industry is committed to providing:a .

\help. American reach this dietary goal. Whole ‘gratn”
normous value for consumers. New. product i

: f foods that are ;good source of whole gralns (1/2 serv

g od source of whole grains and stﬂl meet the
ain servings;per day. Acceptance, of foods that are i
ains is also likely to be higher as. CONSUmMErs. adjust to "

- tasteon a more gradual basis than switching ‘drrectly
Cts:to whole grain products The 11ke11hood f '

‘ ‘GMA encourages the CNPP to. provrdelposmve
‘foods that combat chronic disease 1nstead 0

d groups For example foods rich in potassmm
ortant‘rn reducmg blood pressure The. kew ¢

ousur‘ners wrll respond better to pos1t1ve message
0 improve: their health, whereas more:messages. about!

are dlscouragmg and less likely to be adopted

lualized daily food intake recommendauons not only
eigh and phys1ca1 act1V1ty level but also 0

‘ new Jnteractlve tools are not envisioned to replace but
-GZNPP’S existing Interactive Healthy Eatmg In ex’ .
I/ Activity Tool (IPAT). GMA has had the ' =~
j‘ “H—IEI and the IPAT. Our comments; are mcluded




mmuqcate 1nformat10n on the types andw amoun : ;of

N -Oods‘;- to onsume Becau the ob]ecuve is: to have the Food Guide Pyramid
idi tnbutcd as w1dely as.possible; 2

-+ SEAVING OF FOOD CATEGO

‘to‘keep the mformatlon very genera] at ﬂns omt
ment} of food groups as well as number of servings- axe
e lo“f active profile, and separate Pyramid: Wheels

‘ and actlve physical activity levels.




‘_‘hke the new. Happroach and are they‘
1 __meés‘ages“?ii‘Are‘they likely to act on

c anges 1t would like to see in the; foetl Suj R\I" as
habj ‘emce ne1ther the food and beverage mdl‘l try,

‘SDA\ 10 foster pubhc/pnvate partnershlps th Wll]‘ =
f the Food‘ Guide Pyrarmdi—and its accompanymg nutntlon_messages
foods and beve ges: at cc we|b
1S andse; tqes can be cntlca'l tools that the USDA_ an use
”low are‘examples of public/private partnershi 8 that
 the consumer, informing them about nr trition,

stal 1sha ealthy lifestyle. This is notanexhaustxve‘ list of‘_ LR

ples is in no way an endorsement of ; a parttcplar
1ese are examples offered to a551st USDA‘ !
L, . N }




R ‘campalgn w1th health profess1onals It was :
her and: resultmg in-real behavioral change ‘(1ncreased ﬁber g

'ncludmg families of low socioeconomic level. ThlS is

approaches to achieve incremental but cumulatwe\ changes 3
effects on the total population. ‘ ‘

rlliAmencans The food industry. has; 1ntroduced a.

de of new products 1nc1ud1n vegetables with different sauces, fruits packedun _]mces
ups of fnut and frmt wls. Creative, packaging can make: food fun and ¢ encourage
ptio 5. Baby carrots are a prime example. They arc cuttoa |
conve _"1ent food to nibble on. They zlso come in smgle—
ACKS Wi ranch dressmg for dipp: “ng on the side. Today, Amerlcans are eatmg alot
ots each y ar: ‘an the i o

aby. ” od manufacturer took‘ the S-A-Day health recommendation and developed an

and'n amngful"essa parents The campaign “Five servmgS\equals two
Jjars i les” was targeted for toddlers 12-24 months of age.

) ] d_vec;lu] :ted parehts how to start a healthy:habit earl\y in a young '

t comes from a trusted, recogmzed source. |

5-A- -Day campaign to learn from thrs effort to ‘ o

,ounce cartons of orange _]lllCC includes information on;a. range;;o op1cs o o

umty, stress management and bone health. .

oS¢ ‘xermse but 1ncren1enta1 reductlon in calonc 1ntake 5

lope ' ; y prov1ded the creative for the. matena]s ‘and the B
$ _]u‘ one exarnple of ;publlc/prlvate partnershlp that will help advance pubhc

1 ;Assomatlon for Sport and Phys1cal Educatlon :
rogram was launched in 2001 and will cxpand to .
nistmdents participating in 2004. The prograrn prov1des R

nall ped iometcr to track the number ofstep ‘taken ina _:‘-1‘ SRR




nal nnauon on 1nd1v1dual foods items. COIlb_-
etth ind1v1dual cannot determine the- level off t,

IS u;‘;;acd at each meal throughout the day :

‘-eiaten and the relatlonshlp to a semng st

" ctlwnes performed in the last 24 hours In theory, Oﬂe R




ervmgs consumed from the dlfferent food gmups |
ngUSDA Web site.

; jo‘ apbn for the day, the tool calculates an
ual‘ s energyibalance fi the day..




{e 1nd1v1dual recelves an assessment on 11v1ng

wel]ness score, analysis on current pnontres t0 ‘1mprove
‘ ‘wn‘ of ; qsk factors that increase the ChaﬂCGS\fOI'
'elop_,‘ g-.‘ChIOl'llC dlseases i “ | : ¥ SRass
“Virtual Health Coach tool pro des anindividual with support and 1nformat10n on e
e yout|overall wellness. P
15 rn.miltes to complete

M, an 1nteract1ve Web 31te that teacbes k1ds‘

ough’ proper diet and regular, Ph)’SICalwacnvuy,_ ‘j o

et w1 -_the IFIC Foundatlon to hear what they
eveloping a. very successful Web site for “tweens” wand

member compan recently launched a Web site that prov1des 100
00 ways to- bum 100 calones and a personal journal to track eatlng, _
‘ ing tips are also found on the 100 Calorie |

nally: wrapped to provide 100 calones AL

eb "'.1t‘e has been estabhshed o_r the ‘new-Food Gulde Pyramid, Arnencans need to
ware of the. Web s1te thro gh advertlsmg and/or public relations. ’Ihe Web '”si
fun, ‘_.updated;fon a regu Eba‘s | reas

Page 10-of




_ ;yrannd
n?atena]s as very helpful and often h1ghhg ,'the :
opulatlon groups '

ides a basi ntltntlon lesson that is entertalmng Teacher
stiNutntJon Nav1gator links to 1t s

Demalk‘lcomfbrand/sk kav!overwew ‘Shtml) that has a chat room and encourages
€ it the'

f small changes shown to be effective.in, aehJ v1ng "

Thr gh__‘an‘onhne chat room, families and 1nd1v1dualh could

CES and t1ps in how they adopted the new, daetary

that heal dletary pattems must be presented in’ a way that
ffe ctwely make the: nght choices, for themselves or as famﬂy ‘ B
ic ce even in the pretuest presentatlon wﬂl be qmckly S

 Page 1of




‘ tem and 1s pleased tO\ have the opportumty Lo
effectlvely communicate science-based | |
ty for the pubhc good: IFIC Foundauon"" o

d, beverage and agncultural mdustnes W




e cov ed m the medla, a message de].lvery
-hlch onsumer say'that they get a great proportlon of their: dlet ax

opt B mon acfﬁally follows the Pyrauud (2) I 115
t-h high \3'3'11101‘1‘1 Of ﬂle Pyran:ud is an enormous x
enl and an:excellent fra




'- “comes to rccommendmg food mtake -
: them with ‘highly personalized nqtnhon ‘ A
| ‘Addmonal consumer research, conducted m

I:hat Pyram1d Inessages are more useful when B

c :31 specific needs. That is, rather than brmg‘ feo

‘_ Hortant to bring the Pyramid to them and.

w1t- can ifito theq }exlstmg lifestyle. The result? Study

t: ind it mor erstandable when Pyramid servings. for the vanous' o -
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